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(A)Markup on cost
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(B)Markup on selling price
(C)Target profit pricing
(D)Target return pricing
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(A)Perceived value pricing

(B)Value pricing

(C)Going-rate pricing

(D)Sealed-bid pricing
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(A)Perceived value pricing

(B)Value pricing

(C)Going-rate pricing

(D)Sealed-bid pricing
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(A)Market-skimming pricing

(B)Market-penetration pricing
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(C)Line pricing
(D)Complementary product pricing
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(A)Market-skimming pricing

(B)Market-penetration pricing

(C)Line pricing

(D)Complementary product pricing
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(A)Bundle pricing

(B)Psychological pricing

(C)Line pricing

(D)Complementary product pricing
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(A)Bundle pricing

(B)Psychological pricing

(C)Line pricing

(D)Complementary product pricing
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(A)Bundle pricing

(B)Psychological pricing

(C)Discriminatory pricing

(D)Complementary product pricing
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(A)Bundle pricing

(B)Psychological pricing

(C)Discriminatory pricing

(D)Complementary product pricing
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(A)Odd pricing

(B)Prestige pricing

(C)Customary pricing

(D)Discriminatory pricing
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(A)Odd pricing

(B)Prestige pricing

(C)Customary pricing

(D)Discriminatory pricing
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(A)Loss leader

(B)Promotional discounts

(C)Cash discount

(D)Quantity discount
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(A)Loss leader

(B)Promotional discounts
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(C)Cash discount
(D)Quantity discount
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(A)Functional discount

(B)Seasonal discount

(C)Trade-in allowances

(D)Promotional discounts
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